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Abstract 

The emergence of the 4.0 era requires the world of education to adapt to technology. 

Practicing and learning English can take the advantage of the sophisticated technology, 

especially applications that can be downloaded from students' smart phone. Students 

acknowledge that English learning done in the classroom is easy for them to forget because 

it is rarely used in everyday life. Practices done in the classroom do not have enough time 

for all students to speak English, and students are less motivation to speak English outside 

the classroom. Integrating Instagram into the process of teaching English speaking is 

believed could motivate students to speak and increase their speaking ability. Various 

features on Instagram can help students in doing assignments. Tasks may be packaged 

attractively within the variety of videos based on a certain theme and uploaded to 

Instagram. This study aimed to determine students' perceptions related to the use of social 

media Instagram in learning English speaking. This descriptive study used forty-four 

students Communication Science in academic year 2019/2020 who took Bahasa Inggris 

Keahlian. To determine students' perceptions, researchers used questionnaire adopted from 

Dornyei, 2011. The results of the study showed a positive or good response on 

students' perceptions towards the use of Instagram in learning English Speaking. 

Furthermore, Instagram can be used as another medium in teaching speaking. This is 

strengthened by the increase in self-confidence, learning motivation, and student interest in 

speaking in English. 
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1. INTRODUCTION 

Currently, the world is feeling the 

impact of the Covid 19 pandemic, one 

of which is within the education sector. 

Educators must be ready to make sure 

that teaching, and learning activities 

continue, while students are at home. 

Online learning is an alternate that may 

be used in the educational process as an 

innovative use of recent media. One of 

the educational concepts can be done 

using social media like Whats up group, 

Instagram, telegram, zoom, 

Edmodo and Google classroom or other 

learning media. Thus, a situation like 

this becomes a chance for English 

educators to transform learning methods 

from face-to-face to online through the 

media of Instagram in developing 

students' speaking skills. Therefore, 

educators can make sure that students 

follow the educational process at the 

same time. 
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The need for the use of English is 

increase, it can be seen from the use of 

vocabulary when speaking in public or 

writing in various content on social 

media. Language is a human 

communication tool that may be used in 

both verbal and nonverbal forms, as is 

the case with English. Johnson and 

Morrow are quoted in Nirmawati (2015) 

as saying that speaking, which is better 

known as oral/verbal communication, is 

an activity that involves two or more 

people in which the listener and speaker 

must react to what they hear and at the 

subsequent level contribute / respond to 

it. Not only does it form grammatically 

correct sentences, but also covers broad 

areas like mechanical, functional, 

pragmatic, and social interactions. 

(Nirmawati, 2015: 5) 

In the process of formal and 

informal activities, English is used as a 

second language for daily 

interactions. According to Jack C. 

Richard (2002: 201), the most important 

presentation for college students 

learning English is to develop their 

speaking skills. Therefore, speaking 

does not only depend upon the ability to 

master vocabulary, but also must have 

adequate grammar knowledge. 

Speaking is an important a part of 

English language skills that have to be 

emphasized within the learning process. 

Practically, the use of English 

language skills has mostly been applied 

to universities in Indonesia. Students are 

required to possess a TOEFL certificate 

as one of the requirements for the thesis 

trial. Besides that, it can also be used as 

a language within the world of labour 

which may be another value during job 

selection. In practice, companies need 

those that have certain skills to take 

action and also English to communicate 

and support actions. This is supported 

by the World Bank (2010, p. 34) that 

core skills, like mathematics and 

literacy, computer skills, thinking skills, 

English language skills and behavioural 

skills are important for Indonesian 

workers. Additionally, Hirose (1992) 

claims there are still many college 

graduates working in companies that 

lack basic skills. 

In recent years, companies, 

and offices in Indonesia has considered 

the necessity for public speaking skills 

for his or her staff. Companies want 

their staff to be able to communicate 

effectively and efficiently to support 

their career promotion and 

cooperation.Additionally, the era of 

globalization forces companies to 

expand their projects not only in 

Indonesia, but also to other countries. 

By having this international scope of 

labour, it's clear that corporate needs 

staff who can speak English well. It 

may be concluded that English is not 

only for students majoring in English 

but also for students majoring in aside 

from English, including students of 

Communication Science at the 

University of Baturaja. 

Based on pre-observational 

researchers, most of the students of 

Communication Science face several 

problems within the learning process of 

the speaking class within the English, 

course, including a sense of fear when 

there's a blunder in speaking before of 

the class, lack of understanding of 

vocabulary in English in order that it is 

difficult to say, a scarcity of self-

confidence. In addition, students 

acknowledge that English learning done 

in the classroom is easy for them to 

forget because it is rarely used in 

everyday life. Practices done in the 

classroom do not have enough time for 

all students to speak English, and 

students are less motivation to speak 

English outside the classroom.  In line 

with this statement, Sari (2017) and 

Alnathalah (2016) stated that in their 
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research there have been several 

problems in speaking like difficulty in 

expressing something, feeling afraid 

when something went wrong, anxiety, 

and lack of self-confidence. 

Therefore, to beat existing problems, 

educators must be ready to apply the 

proper methods to assist students 

understand and master speaking skills in 

English, like integrating social media 

Instagram in learning speaking. 

Therefore, the researchers were 

motivated to conduct the research 

because they intended to know students’ 

perception towards the use of Instagram 

in Teaching English Speaking

.  

2. LITERATURE REVIEW 

2.1 Teaching English Speaking 

The ability to speak represents 

language skills that have got to be 

mastered by an individual, especially 

students who are intellectual candidates. 

Many of them have been writing skills, 

but don't seem to be good at 

speaking. During this case the flexibility 

to talk in official forums or publicly, is 

not just talking. The flexibility to speak 

is commonly neglected because there's 

an assumption that speaking 

ability is often obtained naturally so not 

many educators teaches.According to 

Tarigan, speaking is the ability to 

precise articulated sounds or words to 

specific, express, and convey thoughts, 

ideas, and feelings (Tarigan, 2013: 

15).. Within the Expertise English 

course, students are taught speaking 

techniques. Speaking is a vital a part of 

English language skills that have to be 

emphasized within the teaching and 

learning process within the 

classroom. Perlandose in  Nunan, the 

mastery of speaking skills is the most 

vital aspect of learning a second 

language or foreign language, and 

success is measured regarding the 

ability to have a conversation in this 

foreign language. (Nunan, 1992: 23). 

Johnson and Morrow are quoted in 

Nirmawati (2015) stated that speaking 

which is best referred to as 'oral 

communication ,’ is an activity that 

involves two or more people in which 

listeners and speakers must react to 

what they hear and at the following 

level contribute / answer it. Not only 

does it form grammatically correct 

sentences, it also covers broad areas like 

mechanical, functional, pragmatic, and 

social interactions. In addition, Zhang 

(2009) argues that speaking skills 

remain the foremost difficult skill for 

many English learners to master, which 

they're still incompetent at speaking 

orally in English with 

people. Additionally, Ur(1996) stated 

that obstacles like, worrying about 

making mistakes, not knowing what to 

mention, and using the tongue are some 

samples of problems in classroom 

speaking. Referring to the reason above, 

it will be concluded that the event of 

communicative skills can only occur if 

students have the motivation . 

Therefore, the opportunity to precise 

their own identity and  related to those 

around them (Littlewood, 1981). Thus, 

teachers have the responsibility to 

arrange students as best they'll to talk 

English. 

2.2 Instagram 

Instagram was launched in October 

2010 and gained popularity boosting 

over 300 million actives users in 2015 

(Kelly, 2015). It is one in all the social 

media tools originally designed for 

mobile use through application. 

Instagram's users can perform some 

functions: post content, add captions, 

tag users, add location, add hash tag, 

follow other users, check feeds, add 
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comments, like contents, explore other 

users, collect contents online, and send 

direct messages. People can leave 

discuss a post by click on the 

microscopic comment bubble beneath 

the post and former comments. This can 

open up a comment box where message 

is typed, and by sending click “send” to 

upload the comment. Comments can 

also be gotten when the videos are 

shared to other sites like Facebook or 

twitters. 

In fact, social media networks 

attracted the attentions of educator. 

Thanks to recognition and use of those 

networks among young adults, 

especially with the rise of the 

internet connected smart phones 

(Bal&Bicen, 2017). Given the excessive 

reputation of social media use, varieties 

of researches are administered to 

demystify employment of social media 

Instagram for tutorial purposes. 

Concerning learning, Handayani (2016) 

argues that it will be used as a source for 

applying variety of activities in 

language classrooms like digital 

storytelling, grammar activities through 

photos, role plays, reading, speaking 

activities through videos, etc. 

In addition, Mansor and 

Rahim (2017) claimed Instagram was an 

efficient tool for students’ interactions, 

whereas discussing task-related content. 

Besides, Listiani (2016) in her research 

revealed that Instagram promoted a 

much better understanding of college 

students with high and low motivation. 

Moreover, Al-Ali (2014) and 

Wiktor (2012), claimed Instagram has 

potential to be a acquisition tool 

regarding language skills. When 

pictures or videos are uploaded and 

shared with the scholars followed by 

questions from the teachers, the scholars 

are encouraged to use their language 

skills. Since internet becomes 

increasingly mobile, it may be used 

almost in everywhere, such as in 

lecturer’ hall, computer room, 

classroom, at home, on the thanks to 

school, or in internet cafe. Thus, these 

make Instagram more tempting to be 

considered and utilized as a learning 

tool. 

The emergence of 

Instagram symbolized a form of 

technological progress as evidenced by 

the rise in Instagram, users per annum. 

Instagram may be a 

photo sharings application that enables 

users to require photos, apply digital 

filters, and share them on various social 

networking services, including 

Instagram's own. Social media 

Instagram is liked by many users 

because it has the benefit and speed of 

uploading various photos and videos 

with various filter effects available on 

the Instagram feature. The features of 

Instagram, namely: 

a. Followers (Followers) Followers is 

a very important feature, where the 

amount of likes from followers 

greatly affects recognition of 

uploaded photos on the account. 

b. Uploading Photos and videos 

(posts) The advantage of Instagram 

is that it's an area to upload and 

share photos with other users. 

When uploading photos or videos, 

usually users also can write a title 

or description of the photo in line 

with the user's wishes. Users also 

can provides a label to the photo 

title, as an indication to group the 

photos into a category.  

c. Camera Photos that are taken 

through the Instagram application 

are often saved. The use of the 

camera via Instagram may directly 

use the prevailing effects to 

regulate the photo coloring desired 

by the user.Efek (Filter) 

d. Instastory 

Instastory stands for Instagram 
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stories. Instastory is one in every of 

Instagram's features that allow its 

users to share photos or videos 

which will be deleted automatically 

within 24 hours 

afterwards. Within the Instastory fe

ature there also are effects that may 

entertain its users.  

e. Photo label (Hashtag) This label 

will be employed in any sort of 

communication related to 

the photo, itself. Users can 

enter their name, the place where 

they took the photo, to announce an 

incident, to point that the photo is 

participating during a competition, 

or to point that the photo was 

produced by a member of the 

Instagram community. Photos that 

are uploaded is put during a label 

that matches the knowledge 

associated with the photo.  

f. Geotagging After entering the 

photo title, the subsequent feature is 

Geotag. This feature will appear 

when the users activate their 

GPS. Thus, Instagram can detect 

the placement where Instagram 

users are located. Geotagging users 

may be detected after they have 

taken or uploaded a photograph. 

(Nasrullah, 2015: 103) 

 

2.3 The use of Instagram in teaching 

English speaking 

Social media offer a variety of 

platforms for educators to use in 

teaching English. In line with this, 

Sheldon was quoted in Apriyati et 

al (2018) as saying that truly learning to 

use social media within the classroom is 

fun, but not many teachers apply it, and 

a few of them use social media 

inappropriately, therefore students feel 

that the teachers has to be more 

interactive and thoughtful. Technology 

changing the atmosphere of teaching 

and learning can provide versatile 

decisions and choices. For instance, the 

net provides many opportunities for 

students, educators, and administrators 

to try to their schoolwork and their 

work anytime and anywhere 

(Greenhow, 2011). Then the net has 

also become increasingly mobile, and 

may be used anywhere, such as within 

the lecturer room, computer room, 

classroom, at home, on the thanks to 

school, or in an online café. Students 

explicitly form up an outsized 

proportion of social media network 

users. Lenhart, Purcell, Smith, and 

Zickhur (2010) found that 72 out of 

all schools students have social media 

with forty-five schools students using 

social media sites a minimum of once 

every day. 

In the English course, social media 

Instagram is employed as a medium for 

presenting the assignments of 

communication science study program 

students. Students of Communication 

Science gave the intervention for about 

three months or in 12 meetings 

(including pre-test and post-test). They 

were learned and practice speaking with 

different topic for 10 times. With the 

topic that was familiar to them, they 

learned how to construct the content or 

message that they wanted to delivery, 

and they learned and practiced how to 

deliver the message well. They did not 

feel under pressure in doing the 

speaking task, since they had much time 

to prepare before posted it on their 

Instagram account. They had 24 hours 

to prepare their video, and they manage 

these times to construct the content, 

design the concept, and edit the video. 

In addition, some researchers have 

revealed variety of benefits achieved 

through recording activity for EFL 

learners. Okada, et al. (2017) examined 

the effect of using video recordings of 

student presentations within the English 
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as a far off language (EFL) classroom. 

The findings show that the students 

were able to develop strategies for a 

way to deliver an address successfully 

and gain self-worth in improving their 

English presentation skills within the 

classroom.  A video recording activity 

helped EFL learners to boost their oral 

performance in some ways. They could 

evaluate their performance and do self 

reflection by watch back the videos. 

Students have the chance to judge and 

do self reflection by watching their 

videos and see how they performed, and 

what may be improved in future 

practices. Moreover, by evaluating 

their video, students become more 

critical on their abilities (Akdeniz, 

2017). It made students get a 

longer time to check and helped 

students study again and again. 

They ready to review the aspect of 

speaking several times.Mansor and 

Rahim (2017) highlighted in their 

studies that Instagram provided 

educational opportunities to students for 

acquisition purposes since the scholars 

felt relaxed, and that they also stated 

that through Instagram tasks, learners 

were able to improve their 

communicative skills. Additionally, 

some participants found out that 

viewing their videos, and seeing the 

progress they'd achieved within the first 

and last videos encouraged them to 

achieve self-confidence and increased 

their motivation to talk English more 

which contributed them a way of feat. 

Furthermore, they mentioned that 

sharing their videos with their 

classmates, though gave the impression 

to be formidable initially, provided 

them a chance to specific themselves 

and created the most effective oral 

performance since others would view 

their videos. 

 

3. RESEARCH METHOD 

This research is a descriptive study 

with the data collection techniques 

using a questionnaire. Descriptive 

research is research that describes 

things that are currently applicable, 

while according to the sort of 

information and processing methods 

that are numerical and analyzed using 

statistical tests, they are classified in 

quantitative research. The score 

obtained was then analyzed using 

descriptive statistical 

techniques. Consistent with 

Creswwel (2012: 43), the population is 

all research subjects. The population 

during this study were the students of 

the fourth semester majoring in 

Communication Science; University of 

Baturaja within the 2019/2020 academic 

year.The whole population is 50 

students consisting of two classes, A. 

4.1 and A. 4.2. 

According to Prasetyo, the sample 

is an element of the population itself 

and has certain characteristics to 

analyze (Prasetyo, and Jannah, 2005: 

119). Researchers used sampling as a 

sampling process. Purposive sampling 

could be a sampling technique with 

certain considerations from the sample 

(Siregar et al 2014: 60). This study used 

purposive sampling with the 

consideration that students have passed 

English 1 course. The sample of this 

study was 40 fourth semester students 

majoring in Communication Studies, 

University of Baturaja. 

A test is going to be given to live 

the students' speaking ability. 

Researchers provide a specific theme to 

students, and so, they need to create a 

speech concept, after recording it into a 

video, and uploading the videos to their 

Instagram account. To know 

students ' perceptions, researchers used 
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a questionnaire consisting of 10 

questions adopted by Dornyei. The 

score in choosing the answers to the 

questionnaire are going to be the most 

consideration whether Instagram 

encompasses a positive effect or not on 

students' speaking ability.Data 

processing during this study was 

administrated by processing 

questionnaire data use quantitative 

descriptive statistical techniques. The 

question instruments within the 

questionnaire are as follows: 

 
Table 1. The Questionnaire Analysis of Student Perceptions towards Use of Instagram in learning 

English Speaking 
No Questions Strongly 

agree 

Agree Disagree 

3 2 1 

1 Having time to practice English outside the classroom    

2 Having different atmosphere in practicing English speaking outside the 

classroom 

   

3 Having interesting media to practice English speaking outside the 

classroom 

   

4 Wanting English practices outside the classroom    

5 Having motivation to speak English outside the classroom    

6 Feeling confident to speak English outside the classroom    

7 Feeling shy to practice outside the classroom    

8 Enjoying practice outside the classroom    

9 Having motivation to learn English speaking with friends outside the 

classroom 

   

10 Repeating the English lesson materials outside the classroom    

 

4. RESULT AND DISCUSSION 

 

4.1 Result 

The data obtained from a 

questionnaire that had been distributed 

to 44 students were then analyzed by 

calculating the amount and percentage. 

The results of this analysis can be seen 

in the following table. 
Table 2. Result of Questionnaire Analysis of 

Student Perceptions towards Use of 

Instagram in learning English speaking 

State 

ments 

Students’ Perception 

Strongly 

agree 

Agree Disagree 

1 93,2 % 6,8  %  

2 84,1  % 15,9  %  

3 90,9  % 9,0  %  

4 88,6  % 11,3  %  

5 90,9  % 9,0  %  

6 90,9  % 9,0  %  

7 0  % 11,3  % 88,6  % 

8 95,5  % 4,5  %  

9 100  % 0  %  

10 95,5  % 4,5  %  

Based on the table, information is 

obtained about student perceptions of 

10 question instruments that show 

Student Perceptions of the use of 

Instagram in Learning Speaking in 

English.First, almost all respondents, as 

many as 93.2%, strongly agree with the 

having time to practice English outside 

the classroom rather than inside the 

classroom, while 6.8% of respondents 

agreed. Second, most of the respondents 

as much as 84.1% strongly agree with 

having a different atmosphere in 

practicing English outside the 

classroom, and only 15.9% of 

respondents agreed. Third, 90.9% of 

respondents strongly agree that was 

having an interesting medium to 

practice English outside the classroom, 

and only 9.0% of respondents agree. 

Fourth, 88.6% stated that they strongly 

agreed to want to practice English 

outside the classroom, while the 

remaining 11.3% of respondents agreed. 

Fifth, 90.9% of respondents have the 
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motivation to speak English outside the 

classroom and only slightly 9.0% agree. 

Sixth, the majority of respondents as 

much as 90.9% stated that they strongly 

agreed with feeling confident about 

speaking English outside the classroom 

and a few respondents, 9.0%, agreed. 

Seventh, 88.6% of respondents stated 

that they did not agree with the 

question, they felt ashamed to practice 

outside the classroom, while 11.3% of 

respondents agreed. Eighth, 95.5% of 

respondents stated that they strongly 

agreed with enjoying the exercise 

outside of class, while 4.5% agreed. 

Nine, all respondents as much as 100% 

stated that they strongly agreed with the 

question having the motivation to learn 

English with friends outside the 

classroom. Ten, 95.5% of respondents 

stated that they strongly agreed with the 

question item repeating English 

subject matter outside the classroom, 

while 4.5% of respondents said they 

agreed. 

Based on table 2, it can be seen that 

students gave a positive response to 

learning to speak in English through the 

use of social media Instagram. This can 

be seen from the results of the 

percentage of 44 respondents who 

strongly agree with the 10 item 

questions. 
 

Table.3 Students’ Perception toward the use 

of Instagram on learning English speaking 

 

 
 

 

4.2 Discussion 

From the computation of the 

questionnaire conducted, the researcher 

found that: (1) students’ self-confidence 

increased when speaking in English, 

this can be seen that most students often 

practice speaking outside of lecture 

hours and there is no shame in 

continuing to practice with proper 

pronunciation even though they have 

articulation.  Which is typical in 

accordance with the culture of origin, 

(2) students have good motivation to 

learn to speak in English using social 

media Instagram. Apart from factors 

from themselves, students are also 

motivated by the environment, and their 

friends. Each student is given the task to 

upload a video according to a 

predetermined theme. The popularity of 

social media has a huge impact on 

students. Students spend more of their 

time using social media via their laptops 

or cellular. Students even have accounts 

that they manage themselves to interact 

with friends or new people. Therefore, it 

can be adapted by teachers or educators 

to develop certain activities that use 

social media in language learning. 

Teachers or educators can actively use 

Instagram to stay connected with 

students (Zhang, 2013). (3) The high 

interest of students in learning to speak 

in English through the use of social 

media Instagram. In addition to the 

students' sense of pride and love for 

learning English, it turns out that this 

international language also has various 

important roles in aspects of life, 

namely as a career or job support. 

Having fluency in English can add 

points to determine a better position or 

career path when you get a job.
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5. CONCLUSION 

Based on the results of the research 

findings, it is concluded that 

students' perceptions towards the use of 

Instagram in learning English speaking 

in the Communication Science Study 

Program of the Faculty of Social and 

Political Sciences, 

Baturaja University has a positive or 

good response. Instagram can help 

students improve their speaking ability 

in English. This showed that Instagram 

is a learning medium that students like. 

This is strengthened by the increase in 

self-confidence, learning motivation, 

and student interest in speaking 

in English. In the future, it is hoped that 

learning English courses can use 

various alternative media by utilizing 

various digital media. Although the 

research findings state that the student's 

response is positive or good towards 

learning to speak English, it should be 

noted that students are still constrained 

about internet access which is 

sometimes limited by the students. 
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